
KU £iitwes into the big leagues with new sports rights deal 

BY MICHAEL SMITH I 
CONTRIBUTING WRITER 

Host Communications has entered 

into a partnership with ESPN Regional 

Television to market multimedia rights 

at the University of Kansas, a deal that 
will pay the athletic department $65 

million during the next 10 years. 

This deal, announced April 16, replaces 

an agreement Kansas had solely 

with ESPN Regional. That contract, 

negotiated two years ago, would have 

paid $40 million during seven years 

and was scheduled to expire in 2012. 

KU s new $65 million deal is on 

par with one Florida State University 

struck with ISP Sports earlier this year, 

a 10-year contract worth $66 million. 

Host will be in charge of selling, producing 

and distributing radio broadcasts, 

as well as coaches  television 

shows and TV broadcasts of any games 

not part of the Big 12 s package. Host 

also will print and sell advertising for 

game-day programs, and handle hospitality, 

corporate sponsorships, signage 
and the school s athletic Web site. 

ESPN Regional will have a role in 

KU s TV production and distribution. 

We have a premier lineup of schools, 
and I think they liked the lineup they d 

be in,  said Tom Stultz, president and 

CEO of Host, based in Lexington, Ky. 

We re also not handling any of their 

in-state or neighboring rivals, so the 

Kansas brand is going to get 100 percent 

of our attentio 
He said KU s profile as a dominant 

state university fit well with Host s 

properties at Nebraska, Tennessee, 

Kentucky and Texas. 

Stultz said he met with KU Athletic 

Director Lew Perkins and ESPN s 

Pete Derzis at an NCAA tournament 

site in Chicago. By the time of the Final 

Four, they were ready to hammer 
out a deal. 

Michael Smith 
I 
Smith is a staff writer for Street 

& Smith s SportsBusiness Journa an affiliated 

publication. 
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Jim Davis 

- 
Arena gets partner 
Sprint Center s newest sponsor won t 

have to worry about a lack of exposure: 

Its brand will be on televisions throughout 

the arena. 

Syntax-Brihian Corp., whose brands 

include Olevia televisions, is Sprint 

Center s fourth founding partner.  

The sponsorship deal is part of a larger 

agreement with arena operator and investor 

Anschutz Entertainment Group. 
Chris Thomas, vice president of corporate 

sales for Sprint Center, said the 

deal will place high-definition Olevia 

LCD TVs throughout the concourses 
and suites  about 300 units in all. 

He said that Sprint Center will be the 

first AEG property to be fully outfitted 

with Olevia sets but that the sponsorship 

will put the sets in AEG arenas 

and stadiums throughout the country. 
Syntax-Brillian joins yMB,..Earmland 

Foods and The Unive 
Hospital as founding partners. 

Brian Kaberline 
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